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Logo

The Krock logo is available in two forms:
full and short.

The full logo is the primary version and
should be used in most situations.

KROCK




Clear space

The logos require space around them to
maintain clarity and impact.

This space prevents other graphic

elements from interfering with the
logo’s integrity.

he clear space around the horizontal logo should be equivalent to 50%
of the height of the letter “K.

KROCK

Similarly, the clear space around the short version should also be
equivalent to 50% of the height of the letter “K.”




Color and Logo

To ensure brand consistency across all
touchpoints, the logo can be used
iIn the following color combinations.
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Black and White Logo

If the full-color logo cannot be used or for
decorative purposes, the logo is available in
black and white.




Incorect Use

KROCK

Don't use outside brand colors.

WROCGHK

Don't outline the logo

KROCK

Don't type out “krock” in other fonts

KROCK

Don't strech or manipulate the logo

KROCK

Don't resize or move the dot.

Don't crop logo from the photo






Brand Colors

Backgroung colors Basic Colors for Krock's Branded
Dark shades are primarily used for backgrounds. Graphics
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Main Gradients
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Main Font
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Work Sans
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Secondary Font
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Public Sans
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BRAND
ELEMENTS




Frames

Frames are an integral part of Krock’s
brand identity. They can be used in
interface design, social media,
advertisements, and more.

KRO CK Product Use Cozes Picing Hasouroes Log in

Media Review and Collaboration
Platform for Teams

Build your production workflow to collaborate with entire team. anywhere
in the world, Share media, track feedback, invite unlimited reviewers
- all with no hidden cost per seat.

Try for free

Sign up



Dots

Dots are also a key element of Krock’s
brand identity. They can be utilized in
interface design, social media,
advertisements, and more.
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it combines a gripping story, remarkable
performances, and profound themes about

love and survival, making it a standout film.

‘ > m Christipher N.

Direction, combined with stunning
visuals and a stellar cast, creates
an unforgettable cinematic experience.
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Textures

Krock's backgrounds can feature film or
lens-style textures. Here are some

examples:
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Photos

Krock’s photography style is modern, dynamic,
and cinematic. Here are some examples:




SOCIAL MEDIA



Social Media
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Krock’s brand identity must be represent instagram_krock ¢
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In every social media.

For avatar we use our short version of
logo.
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All templates you can find here \/
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https://www.figma.com/design/uuc535k9TiiZDsSHNu48hn/Krock-Social-Media-Templates?node-id=2-11&t=GNdE5PVplJYAssqV-1

Social Media

For social media we use big bold
headlines, the size depends from social
media and length of sentence, but
overall headline must be no more then 3
lines.

Dont put text on grey grid.
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